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ABSTRACT

Social influence plays a vital role in impactingoptes way of thinking. The aim of this paper wasdentify
various antecedents that create influential WOMjctvhimpacts citizens’ attitude towards various fcdil matters.
This study contains a cross-sectional design anelixaloratory purpose. The variables were identiftedugh the use of
gualitative research approaches. Nineteen intesviemd five observed locations (reflections arosétiphel times) were
conducted until the saturation level. The empirfoadings illustrated that socialization did plag Bnportant role in the
formation of people’s political opinions. Sociaflirence impacted Egyptians’ attitude towards vasigolitical matters
(governmental, civil, constitutional, partisan, agidctoral). In addition, the study recognized podrayed the prominent
triggers of WOM (the sender, the message, integpaidraits, and the situation). These discoveriasdfied that people in
the Egyptian community sought advice and news fdifferent social ties. Various people’s verbal naggs created
powerful impact due to their wide range of persart@racteristics and how they delivered the infaiona Further, their
WOM were significant during certain situations whaasiring the message. This study contributed erthiboretical level
by: adding to the field of interpersonal socialliehce and political socialization in the Middle sEaontext; and
establishing a proposed conceptual framework coiregrinfluential WOM antecedents on attitude forimattowards

political matters.
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INTRODUCTION

Social influence plays a key role in humanity. ARmage person in a community has important indidi their
lives in which their opinions are valuable and aw@th considering. These significant people plapla in adjusting the
attitudes, intentions, and behaviors of others.oligh interactions, a pool of information is formedl.collision of
knowledge, news, ideas, opinions, and beliefs sriadich alters a person’s perspectives (Venkagestl., 2003; Elliot
and Phillips, 2004).

People habitually talk to each other and imitateheather as a learning paradigm. The word of m@WM)
interaction is central to the information exchampgecess, transmitting news and facts. Individudisrorely on opinions
of others when making choices concerning produseyices, activities, philosophies, and ideas (Ca2806).

Correspondingly, interpersonal sources are appécaind beneficial when it comes to political issyésy, 2006).

www.iaset.us anli@iaset.us
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As social interactions occur (whether on the phomface-to-face), it creates opportunities for dedp gather information
about politics in order to form judgments and tovelep intents to act a certain way or support acisipe cause
(McClurg, 2003).

In the Egyptian context, political socializationge acommon among the citizens’ daily conversations.
Since January 2011, the nation showed growing d@stein politics as the country underwent severajomaurrent
governmental and constitutional changes (Bassid@¥1). Socialization played an important role ispining and shaping
individuals’ political perspectives. Collective émactions remains a strong indication that soafiénce is alive and well
among the Egyptian region (Neget al., 2012). Thus, this study focused on identifying guwdtraying the prominent
triggers that construct dominant WOM that affect thiews of Egyptians. The objective of this reskawdll be to

investigate the antecedents that create influewti@aM, which impacts citizens’ attitudes towardsitd in Egypt.
LITERATURE REVIEW

People's opinions are based on beliefs, which btaireed through socialization. Socialization is ragess in
which people become aware of their environmentuee) and principles. It helps individuals learssiailate, and adopt
the customs, norms, and backgrounds of a societys¢V et al., 2009). In addition, it aids in the developmenttiodé
acceptable values in the community (Negtral., 2012). Social interactions coordinate people’sdemn to fit into the
nation and provide necessary foundation of behaVvipatterns and viewpoints that are suitable feegration into the
society (Settlest al.,2011).

Conversations about governmental, civil, constitogil, and electoral issues are relevant to the rstateding of
political practices (Negret al.,2012). It is fundamental fofsolving conflicts, deciding public policies, or gecting ones
own interests”(Kim, et al., 1999, p.362). Political discussions are ratiomaiversations where deliberative exchange of
arguments and suggestions occur among partakerpedgle converse, they encounter different politidaws and
knowledge. Thus, diverse political talks and expi@ss (voicing opinions on controversial mattelf)va some issues to

arise for reflection (Scheufele, 2000).

Any forms of political socialization are essentjafjoal oriented. The objectives are centered oitigml These
goals can include: swapping information, voicinge@nown perspectives, and assessing what othank #bout the
specified topic. The importance of these politicanversations was confirmed in a number of priaudigts
(McClurg, 2003). Scheufele (2000) provided evidetha interpersonal political socialization is g keliant condition for
connections between communications and politicamMkedge. In other words, people whom converse apolitics are
likely to learn and gain a greater understandinthefgovernmental and civil facts and processeltidab discussions are
necessary conditions for people to make senseegbalitical information that they deal with on algdasis (Fay, 2006).
WOM are a great source of data collection thaniticathl broadcasting tools, since media, especiadiwspapers, fail to

provide mobilizing information (Settlet al.,2011).

A number of major trends in society are driving tuecess of WOM communication when it comes totipali
matters. The increase interest in political soz#ion concerning interpersonal bases are dueetalitrust of traditional
advertising and marketing; decreasing confidengmlitics and politicians; the excessive cost tévision advertising for
many campaigns and political concerns; the risgirgfle issue voters who require micro targetingt growing distrust of

campaign media close to Election Day (Fay, 2008)th&se factors regarding the rise of politicatistization have led to
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the growth in its importance (Neget al.,2012). Advice and personal recommendations frorfroua people often guide

people during decisions-making and encourage paliparticipations (Settlet al.,2011).

Regardless of whether a message is received faeedo through telephones/ mobiles, and other raleict
memos, the same word expressed by various peoglmathods can have different effects. There areraéelements that
can enhance the WOM power on impacting peopleitidéts, intentions, and behaviors. WOM influenca ba vibrant
with the help of various dynamics found with thender of the message; the message content and rgelineraction
among personal and non-personal contacts; andgldifferent situations when seeking WOM (Bansal &ager, 2000;
Sweeneyet al, 2008). This study plans on studying and exptptive relevance of these factors in Egypt’s curpatitical

circumstance.
RESEARCH METHODOLOGY

The determination of this study was empirical pngland fact-finding in nature. This research haéxpioratory
purpose and a cross sectional design in its ddtacton (gathered data just once over months ®wan the research
questions). This approach allowed for better coimpmsion of the nature of the problem; helped dgve@laonceptual
framework; inspected relevant factors to the cantexd examined the relationships among differamiables concerning
the establishment of influential WOM and attituagenfiation towards political matters. Semi-structunerviews and
complete observation were used to allow meaningfaliminary insight to emerge and validate the tke&ocal structure
(gaining rich and complex understanding of the istidphenomenon)The sampling method was nonprobability
(according to convenience). Nineteen interviews fargl observational sites were conducted until isditon level of data
was met. Observations were conducted distantlye(ledd, watched, and took notes without interactiith the sample
population) in the natural setting during differetays, locations, and hours. The interviews, ondtier hand, were
conducted with permission from the respondents.tatget sample were you#ind young adults of different demographic
backgrounds (age, gender, marital status, caregrirmome) in order to ensure a large enough vaiietthe studied
population. The motive for choosing this segmens wae to their role in the 2011 Revolution. Thigotewas known to
bethe “Youth Revolution” due to their initiation ifé rebellious actions and the&w@rious political socialization practices
(Bassiony, 2011).

DATA FINDINGS AND DISCUSSIONS

During autumn of 2012, the researcher visited nonesites (college campuses, malls, sports clab), tetlearn
about youths’ influential interpersonal social tigkeir outlooks towards socialization and WOM; atfmbir attitude
towards political matters. The interviewees weréhef ages found in the Egyptian “youth bulge”. Actingly, 31.6% of
the respondents were between the ages of 15 t8618% were between ages of 20 to 24; and 31.6% b&eeen the
ages of 25 to 29. The respondents who were intwedewere 52.6% females and 47.4% males. When iedanthe
marital status, 42.1% were single, 21% were engaged 36.8% were married. The majority of the reslemts were
either students or college gradate beginning thesieer path. Those employed were 63%; 5.2% wehégim school; and
the remaining 32% were still in college. The respmnts who were still in college were enrolled iffedent academic
fields. Students majoring in media management vi€&%; those enrolled in the faculty of economicerev16.7%;
33.3% studied marketing and international businesg] the remaining 33.3% majored in accounting findnce.

With the use of semi-structured interviews and ole®ns, a portrayal of the major antecedents batwreated effective
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WOM was identified in the Egyptian context. Explaoas were given to confer the description and ifigance of the
variables under each category concerning WOM (#eder, the message, the interpersonal traits, laadsituation).

In addition, the current research illustrated ttikuaes of the Egyptian citizens’ in the politicaintext.

The qualitative study began unraveling the respotsiesocialization patterns and focuses. The ppgits
indicated that they enjoyed socializing, especialith different people in various social ties. Thegflections conveyed
that habitual talks were a constructive pursuirfiéng paradigm). The participants had signifiqaeple (family, friends,
coworkers, and neighbors) in their lives that gthem knowledge and affected their thinking procéseractions with
citizens provided countless indispensable and e@simformation since people expressed a great digahg informal
contacts. People became aware of various matteéhginenvironment, such as products, servicesyiges, philosophies,
ideas, and performances. Hence, it impacted indal& opinions, attitudes, decisions, and behavibngse conclusions

were similar to the findings of prior studies.

A number of preceding studies stressed the impeetaf social structure and its role in the sprehitl@as and
influence (Rogers, 2003; Forsyth, 2013). These wasks specified that socialization was a life-lgggcess. People in a
society usually learned and received indicationdhiow to behave through direct contact with familgmbers, relatives,
friends, co-workers, religious communities, poétiparties, sports teams, and casual acquaintabtmase, reference
groups were the foundation for developing a pessaaly of thinking (perceptions and thoughts). Thay strong power
in influencing and determining a person's self-tidgn attitudes, and social ties (Rogers, 2003; mphson and
Hickey, 2005; Haralambos and Holborn, 2008; Forsg®il3). Further, prior scholars revealed that akrbteractions
aided and coordinated people’s adequate conductivided necessary foundations of behavioral patterns
(Settleet al, 2011).

The participants signified during the investigatidhat they trusted WOM. They believed that verbal
communications werétonvenient, dependable, and beneficialhe participants’ valued opinions expressed dyeot
them. Prior studies confirmed this testimony. Reg@003) indicated most individuals evaluated apob, service, idea,
or philosophy not on the basis of scientific reshaby experts, but through subjective evaluationcloise peers.
Correspondingly, prior findings empirically showtttht WOM was more persuasive than traditional med@mpared to
traditional marketing tools, WOM was perceived aseedingly reliable and relevant; more likely toxgete compassion
and clear understanding; speed up decision-makingd;drastically reduce consumer resistance (Har\%alker, 2001;
Trusov et al, 2009). Sweenegt al (2008) recognized that WOM trustworthiness wasetiped because the people
involved in the communication were noncommercialiti\this in mind, people trusted recommendatiormamfrother
individuals (Carol, 2006). Advice and personal mactendations guided individuals in their decisiorking process and
choice evaluations (Fay, 2006). The participankhawledged that asked opinions and advice had & mositive impact
than unasked opinions and advice. This was alievidd prior discoveries. Arndt (1967) found that WQdéekers were
selectively exposed to cogent WOM and were prorsutdh messages. WOM was influential when the recgiinitiated
dialog by asking senders for information. Accordin@ansal and Voyer (2000), WOM was “domain-spetithe people
were not aware of the relevant subject area urgly became attentive to the WOM communication. $eget al (2008)

declared that WOM were powerful on people’s behalidecisions when they actively requested thermédion.

In this study, WOM was well received for variouasens. The participants implied that WOM was sougien

people were overwhelmed with excess viewpointsiafatmation, with marketing clutters, and limiteéaision-making
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time. They further indicated that WOM was neededindu complex situations in which the subject's H@rewere
ambiguous, intangible, or not immediately obsergablevertheless, some participants suggested tkxI\Was needed
when individuals tried something for the first tirf@oduct, service, and idea) or when the subjexs associated with a
probability of hazard and threat. Hence, the rezrsiveeled on the opinion of others as a guidevfm@ther to show interest
in the matter, evaluate a subject, or behave aioeway. WOM compressed the process time quickly etfectively.
Verbal communication was prominent because indalslwsually consulted a trusted source. Thesentesies were
aligned with several early academic findings. Baraple, Silverman (2001) connoted that WOM was péwelue to its
experience-delivery mechanism that did not taketifanget al, (2011) declared that WOM helped people with aese
and opinion seeking so as to reduce risk. Fin@hyeeneyet al (2008) declared that high complexity matters were
vulnerable to personal influences. The investigaiientified efficient ways in delivering prevaijnverbal messages.
The participants indicated that influential comnuation depended on the message content and theeryetechnique.
They declared that communications should be statesl simple manner (clear beginning, middle and)eodnverted
relevant information to the listeners (content \wespiring and visual due to details and visual pided maintained their
interest (conveyed passion and emotion). Furthexmibie participants indicated that tone of voicd Body languages
were critical in creating influential messages,aredess of the natural speaking style. These dycgmmvere mentioned
before in earlier studies.

Previous literatures and studies identified thatdklivery of the message (what and how the messagesaid)
played a vital role in the creation of persuasivOM/ Researchers showed that powerful descriptionsthe usage of
convincing voice tones during a conversation grddigteners’ attentions, altered their opiniongated a strong root in
their memories, and impacted their ability to re®¥dOM (Bansal and Voyer 2000; Sweenetyal, 2008). Furthermore,
showing listeners various visual stimuli during halr contact delivered a greater impact and infleeno people
(Gabbott and Hogg, 2000). After the elaborationvafious insights regarding what constitutes inflidnWOM, the
participants revealed thapolitics was currently the hot discussion topicThey implied that Egyptians began to socialize
about various governmental and civil issues. Rualitinterests were driven by the current events$ t¢icaurred in the
country. The public expressed their thoughts reggrthe regime changeover, democratic establisheneonstitutional
developments, electoral improvements, and domestigresses. These topics blended into people’sneodialogs, held
amongst various interpersonal networks. Egyptiamsoentered all kinds of political talks and argumsethat were
voluntarily carried without any specific purposepedetermined agendas. Through this process, @éegined political

facts and values. These findings also surfacedriiiee studies.

Previous studies showed that the existence andshouent of a democratic society depended on thiécjpation
of people whose democratic values and beliefs medwise political judgments, which were inducetbtiyh social
interactions and sets of life experiences (Putn2®®0; Munroe, 2002; Settlet al, 2011). According to Fay (2006),
political discussions were necessary conditionscdmmprehension of the political news. Moreover,oats clarified
political dialogs as rational conversations wheedib@érative exchange of political opinions and sgjmpns occurred.
Conversations about governmental, civil, constigi, and electoral issues allowed for the acquérgnof knowledge,
values, attitudes and dispositions that governedatttions of a democratic citizen, which impactedmes outlooks
(Scheufele, 2000; McClurg, 2003; Settfeal, 2011). Interactions among people had a strofigeince on the individual
tendency to share interest in politics. It creatggbortunities for individuals to gather reports abpolitics, thereby

supporting the political awareness, attentivenasg,curiosity of many people (McClurg, 2003; Sedtlal, 2011).
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The participants illustrated that their politicakelssions occurred with different people in numersocial
networks; arose among family, friends, peers, rmgh and other far acquaintances. The participamicated no
difference in the amount of disclosure found amdmg strong or weak ties. Furthermore, the acquadets that they
interacted with were thought to be powerful ageafspolitical influence because they were trustegiqfiently
encountered, and perceived as knowledgeable infitend he investigation revealed that social tiesewnportant
resources for civic and political information andnabcratic outlooks. Socialization with numerous ragewvelcomed
individuals into the political culture and provided orientation towards a wide range of politicaues. These findings

were comparable and equivalent to the conclusiodsesults from previous empirical discoveries.

Earlier scholars claimed that social influences ceoning political matters were enhanced among wuario
associates. Numerous ties aided in peoples’ deneafal process through providing political cogniip attitudes, and
behaviors. Both strong and weak ties influenceditipal socializations in different matters (Putnar2p00;
Settleet al, 2011). Strong ties expanded perspectives, agetemdbmmon problems, and encouraged collective ratio
Their political talks made people more tolerant andouraged political participation. Weak ties,tlo@ other hand, were
beneficial for the diffusion of distinctive inforrian and political mobilization. Casual associatgth dissimilar social
backgrounds brought people into contact with idaad news that they did not encounter before (Seteu000;
Mutz and Mondak, 2006). Rubenson (2005) illustratet people who were in contact with differentegpf networks

were more likely to vote, sign petitions, protedtend political meetings, boycott, and help initoxE! campaigns.

Based on the qualitative findings and discussian®oposed conceptual framework was developed dggathe
antecedents that created influential WOM, whichaatppeople’s attitude in the political context. tig 1 illustrated the

proposed model.

The Sender
- Opinion Leadership
- Trustworthiness
- Credibility
- Expertise

The Message

- Message Vividness

- Intensity of Delivery

- Visual Aid

- Content Strengths
——> Influential .| Attitude towards the
The Interpersonal Ties wWoM “|  Political Context

- Strong Ties

- Weak Ties

The Situation Requiring WOM
- Need of the Listener
- Risk Associated
-Complexity
- Lack of Information
- Lack of Time

Figure 1: The Proposed Conceptual Framework
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CONCLUSIONS

Various researches have be@onducted in the American and European contextti@ creation of influential
WOM in the political context. Few workhave been done in reference to any Middle EastealyAcountry
(Assaad, 2007). Doing fieldwork to study the yoatid young adults’ perspectives on what createsanflal WOM in the
political context aided in offering a valid and \kirg outline for a theoretical framework for MiddEastern countries.
The qualitative research was beneficial in prowgdialuable and rich insight into the subject matteprovided a more
reality-based standpoint of the respondents. With use of the interviews and the observations’ifigsl a proposed

conceptual framework was developed for future nedess to use and build upon.

The study provides some useful insights for priactérs in the field of civic and political eventsdaactivities.
Results showed that interpersonal social influgriags a vital role in affecting citizens’ attitudegncerning both politics
and public affairs. Community associations, suclelabs and religious bodies; associations with wangianizations and
unions; and informal happenings such as sportsiEsagicnics, and parties should allow their suggpsrand staff to hold
numerous traits to encourages political knowledganétion. When people in various interpersonal alonetworks
communicate to others about political, governmeraal civil matters, they should provide the ligtenwith necessary
information to effectively evaluate political togicThey allow the clearing up of ideas in the mionfishe listeners and
overcome objections that some people might haverefbre, they are viewed as reliable and credibleaddition, the
participants should sway listeners to participateivic matters with the messages that they profebaracteristics of the
message help impact people’s attitudes formatiah iatention development. The message vividnessthadvay the

message gets delivered are crucial dynamics whetingato sway peoples’ opinions.

This study had several limitations. The first wias small size of the sample and the fact that @paints were in
a single area (Cairo and Alexandria, not Egypt aghale). The present study needs to be supportedulaytitative
research that assesses the range of suggesteeédarttras well as the overall model that was stedeinally, this

study only focused on the receivers’ viewpointsthetinfluencer.
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